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N cHoBa BMecTe...

Bor yxe ueTBepTbii rog noapsa  Toproeo-
3KOHOMMWYeckui otaen npu [MoconbctBe UcnaHum B
Poccnn, Toprosoe npepcTaBuTenbCTBO AHAANY3UM B
Poccnmn " MpodeccnoHanbHas opraHusaumus
npov3BoAUTENeN  CTOMOBbLIX  OJIMBOK WU MAC/WH
NcnaHun npoponxakwT nposBoauTb B Poccum npomo-
KaMnaHuio no nonynspusauum obpasa WcnaHum kak
CTpaHbl, nuaunpylowen Ha MUPOBOM pbIHKe

NPOW3BOACTBA OJIMBOK U MACJIVH.
lTponosxenne Ha cTp.2

Together again...
For the fourth year running, the Commercial and
Economic Department of the Spanish Embassy in
Russia, Andalusia Trade Mission in Russia, and Inter-
Professional Table Olive Organization
(INTERACEITUNA) continue an advertising campaign
to promote Spain as a leader in the global olive
production.

lIponosmxkenne Ha cTp. 3

TeHOEHUMNW HA MUPOBOM U POCCUNCKOM

PbIHKaX OJINBOK

Mo paHHbIM FAOSTAT, B TeueHne 2000-2008rr.

NpoOM3BOACTBO OJIMBOK B MUPe YBENYUIOCL Ha 16% C

15,6M/H. TOHH A0 18,1MAH. TOHH. O6beM MUpPOBOIro

npou3BoACTBA ONIMBKOBOro Macna B 2008r. poctur

noytn 2,9MH. TOHH, YTOo Ha 15% Bbiwe, yem B 2000T.
llpogosmkeHne Ha cTp. 4

International and Russian Olive Market

Trends
According to FAOSTAT, from 2000 to 2008 the world
olive production grew by 16% from 15.6 million tons
to 18.1 million tons. The world olive oil production
reached almost 2.9 million tons in 2008, a 15%
increase compared with 2000.

lIpoaomkeHnne Ha cTp. 5

B 3TOM BbINyCKe N

M cHoBa BMecTe...
Together again...

TeHAEHUMM HA MMPOBOM M POCCUMCKOM PbIHKAxX 0JIMBOK
International and Russian olive market trends
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YBaxaemble rocnopa!

C 1 okTabpsa 2010 ropa B 200 MarasmHax ceTew
AwaH, [epekpectok, Kapycenb, [laTepouka wn 7
KoHTuHeT cTapTyeT BTL akuus nNo CTUMY/IUPOBAHUIO
NpoAaX WMCMAHCKUX OJIMBOK U MaCaMH. Mbl npocum
KOMMNaHWK, peanusylowme CBOK NPOAYKLUIO 4Yepes
BbllUeyKa3aHHble ceTu, npepocTaButs PLU (kop
ToBapa B kKnaccudukaumm cetm - pas  ceTen
MaTepouka, MNMepekpectok M Kapycenb) n WTPUX-KOA
NpoAyKTa M Ha3BaHWe COOTBETCTBYKOLee LWTPUX-
koay (ans cetm 7 KoHTuHeT). [lpepctaBuTenen
KOMMAHUM, xenawuwmnx npenocTaBuTb CBOIO
NPOAYKLUIO A1 MNPOBEAEHUs [eryctauum B CETU
AwaH, npocuMm obpawartbcs K BepoHuke Momnca no
aapecy: vmoysa@globalworks.ru unan no Ten. (910)
404-5787.

Dear Market Operators!

On October 1, 2010, a BTL advertising campaign is
launched in 200 stores of the Auchan, Perekryostok,
Karusel, Pyatyorochka, and 7t Continent chains to
promote the sales of Spanish green and black olives.
We are asking all the companies that sell their goods
through these chains to provide PLU (the item code
according to the chain classification, applicable for
Pyatyorochka, Perekryostok, and Karusel stores) and
the goods bar code, as well as the goods name in
accordance with the bar code (applicable for the 7t
Continent chain). Representatives of the companies
that want to offer their goods for tasting in Auchan
stores are invited to contact Veronika Moysa by e-
mail: vmoysa@globalworks.ru or by phone: (910)
404-5787.

TOPrOBO-3KOHOMUYECKWM OTAEN
MOCONLCTBO WCMAHWM B POCCUCKOW ®EAEPALIMK
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N cHOBA BMeCTe... — npogonxenne

B >TomM ropy Yy4YacTHUKM KamMaHWM pewmnau
BK/IIOYUTb B MPOrpamMMy He TOJIbKO YK€ MPUBbIYHbIE
LN HUX  pekslaMHble  akuMu, Takue  Kak
CNOHCOPCTBO peLenToB M3 MCNAHCKUX OJIMBOK U
MACAMH B XypHane «Konnekuus pewenToB», HO U
HOBble MEpPONPUATMA A4S noTpebuTesnen B MecTax
npogax. Tak, B okTabpe 3Toro roga B 190 ceTeBbiX
MarasuHax no Bcer Poccum npownpger BTL-akuus,
KoTopas bynetr  ponosiHeHa pa3MelieHnem
HaMO/bHbLIX  PEeKNAMHbIX CTUKEPOB W  wend-
6aHHepoB. MpeTepnuT U3MeHeHUA U ODULLNASIbHbIN
cant kamnaHum www.olivesfromspain.ru. Ero
OV3alH 1 obHOB/IEHHAs BEpPCUA Ternepb NOJIHOCTbIO

COOTBETCTBYIOT HOBOMY PEKNAMHOMY  UMUIXKY
npoMo-kamnaHmu. B  pononHeHue Kk  3TOMy,
COBMECTHO C WHTEpPHET MOopTaJioM XypHana

«[acTpoHOM» MNAHUPYeTCs MNpoBeAeHNEe OHMANH-
KOHKypca «PeLenTbl MCNAHCKOM KyxHW. brnoga c

C 1 okTa6ps 2010 roga B TeyeHue Mecsaua B 12
ropogax B Poccmu HauyHeTca WHMOpMaLMOHHAsA
aKuMa No CTUMYJIMPOBAHUIO MPOAAX MCNAHCKUX

ONMBOK W MacIMH. Akuumsa nponger B 200
MarasmHax ceTen «ALaH», «[epekpecTok»,
«Matepouka», «Kapycenb» uU «7 KOHTUHeHT». B
XO4Ee aKuuM MpomoyTepbl, KOTopble  byayT
HaxOAUTbLCS B TOProBOM 3aje PSAAOM C OCHOBHOW
BbIKIAZKOM  UCNAHCKMX  ONIMBOK W MacC/uH,
pacckaxyT noTpebutensm 0  nNpeumylLecTBax
MUCMAHCKUX MPOAYKTOB, MPOKOHCYNbTUPYOT WUX
OTHOCMTENILBHO  ACCOPTUMEHTHOW  JIMHEWKU U

paszfafyT WHdOpMauMoHHble bpowiopbl. B xoae
KaMnaHun naaHupyeTcs pasgatb okono 450 Teic.

TOPrOBO-3KOHOMUYECKWM OTAEN
NOCONbCTBO MUCMAHUM B POCCUNCKOW ®EAEPALIN

McnaHCKune onnBKU

NHDOPMALMOHHBIX HpOLWIOP, pacckasbiBalOWMUX O
BbICOKOM KayecTBE U LIMPOKOM aCCOPTUMEHTE
O/IMBOK M MACUIVNH, Npou3BoAUMbIX B McnaHuu. B
mMarasmHax cetu «ALLaH» noMmMmo
pacnpocTpaHeHns MHGOPMALUOHHBIX MATEPUANOB
bynetr npoBeAeHa Aeryctauua  UMEULUXCa B
nposaxe B JMAAHHOW CeTU OJIMBOK W MaC/WH,

npon3BeneHHbIX B McnaHun.

Ons ycunenus addekta MHHOPMALMOHHON aKLum
Nno CTUMYNMPOBAHUIO MNPOAAX B paAe Mara3MHOB
6yayT pazMeLLeHbl HanosibHble PEKNAMHbIE CTUKEPbI
" wend-6aHHepbI. B MarasmHax ceTen
«lMepekpecTok»,
Mockse, CaHkT-lleTepbypre, HuxHem HoBropogae,
EkaTepuHbypre, Camape, PocTtoBe-Ha-/[oHy,
KpacHopmape u KasaHu byneTt pasmeweHo 6onee
130 HanonbHbIX peknamMHbiX cTukepos u 180
wend-6aHHepoOB.

«MaTepouka» u «Kapycenb» B

C KoHua
obHoBNEeHHadA

agrycta 2010 ropa
BepcuA WHTEpHET

3apabotana

noprana,
MOCBALLEHHOIO MCMAHCKMM OJIMBKAM M Mac/MHaM
www.olivesfromspain.ru. HoBbI au3anH canta
MO/THOCTbIO COOTBETCTBYET €AMHOMY PeKIaMHOMY
UMUAXY, KOTOPbIA C 3TOr0 roga MCrosb3yeTcs BO
BCEX peKIaMHbIX " NH(OPMALLMOHHbBIX
nonynsapu3nMpyowWwmx  UCNaHckue
OJIUBKM M MAC/INHbI MO BCeMy MUpY. M3MeHWUNCA He

MaTtepuanax,

TOJIbKO CTW/Ib CaTa, B Hero bbina Takxe AobaeneHa
Flash-aHnmaumsa, 3amMeTHO OoCBeXxaww,as nopTa.

Ewe oagHOM HOBOWM akuuew, kKoTopas npownpetr B
3TOM rofy, CTAHeT OHNAWH-KOHKYPC Ha Jyywee
611040 M3 UCMAHCKUX OJIMBOK MAN MAC/MH. KOHKYpC

xtenda

TOPrOBOE NPEACTABUTENLCTBO
AHOANY3CKOrO PETVOHA




McnaHcKkmne onnBkm

NPOWAET HA nopTane XypHana «facTtpoHom» un byaeT
AybnupoBaTbCa Ha oduuManbHOM cariTe KamnaHuu. B
TeyeHWe Mecsua nosb3oBaTenn WMHTepHeT cMmoOryT
npucelnaTh CBOM peuenTbl 604 C  MCHAHCKUMU
ONIMBKAMWU U MAC/IMHAMK AAS y4yacTus B KOHKypce. Mo
uUToram KoHkKypca bygneT BbibpaHo Tpu nobeauTtens.
MepBbiM NPU3OM CTaHeT noe3hka Ha JMABOUX B
NcnaHuio, y4yacTHUKW, 3aHsBWLMWE BTOPOE U TpeTbe
MeCTO NoJlyyaT KOP3UHbI MCMAHCKUX MPOAYKTOB.

CTaBlias yXe exerogHow Tpaauuus pasmelLeHuns
CMOHCOPCKUX peuLenToB B XypHane «Konnekuuu
NpoAOKATCAS UM B 3TOM roay. B
HOSIBPbCKOM BbIMYCKE XypHana byayT pa3melleHbl ABa

peLenToB»
Takux  peuenTta, B
NCMONb30BaIMCh MCMAHCKME OJIMBKM U Mac/iuHbl, a
TakXXe MOJIOCHbIN PeKiaMHbIA UMUIX.

MPUrOTOBNEHUN KOTOPbIX

Together again... - continuation

This year, the campaign participants have decided to
include traditional advertising, such as olive recipes
placed by sponsors in the Recipe Collection
magazine, as well as new events for customers in
retail outlets. This October, 190 stores throughout
Russia will see BTL campaigns, complete with floor
stickers and shelf banners. The campaign’s official
website www.olivesfromspain.ru will also undergo

changes. Its design and updated version now totally
correspond to the new promotional image. Besides,
an on-line contest “Spanish Cuisine. Recipes with
Black and Green Olives” is to be held in collaboration

with the web portal of the Gastronom magazine.

Y NCNAHCKYE
ONMBKMN

UCNAHCKKE
0JIMBKK

www.olivesfromspain.ru
w

INTERACEITUNA EXTEND.
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Starting from October 1, 2010, an information
campaign designed to promote sales of Spanish
green and black olives will be in 12
Russian cities to last for one month. The campaign
will take place in 200 stores of the Auchan,
Perekryostok, Pyatyorochka, Karusel, and 7t
Continent chains. During the campaign, promoters

located near the shelves featuring Spanish green

launched

and black olives will be telling customers about the
advantages of Spanish goods, consulting on the
product line, and handing out information leaflets. It
is planned to distribute about 450 thousand
information leaflets telling about the high quality
and wide range of green and black olives that come
from Spain. Apart from handing out information
leaflets, Auchan stores will invite their customers to
taste Spanish green and black olives available on
sale.

Floor stickers and shelf banners will be placed in a
number of stores to enhance the sales promotion
campaign. Over 130 floor stickers and 180 shelf
banners will be placed in Perekryostok, Pyatyorochk

: Karusel in Moscow,
Petersburg, Nizhny
Novgorod, Ekaterinburg,
Samara, Rostov-on-Don,

stores
Saint

Krasnodar and Kazan.

A new version of the web-site
www.olivesfromspain.ru devoted to Spanish green
and black olives was launched at the end of August
2010. The new design completely corresponds to the
promotional image that was introduced early this
year and is now used since in all advertising and

information materials designed to promote Spanish

green and black olives all over the world. Not only
has the site’s style been changed,
additionally furnished with a Flash-version that
makes it more vivid.

it has been

Another new event this year will be the “Best Olive
Dish” on-line contest. The contest will take place on
the web portal of the Gastronom magazine and will
be duplicated on the campaign’s official website.

TOPI’OBO-SKOHOMMHECK\{M OTOEN
NOCONLCTBO UCMAHUN B POCCUNCKOW ®EAEPALIMK

xtenda

TOPrOBOE MPEAICTABUATENLCTBO
AHOANY3CKOrO PETVOHA
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During one month, Internet users will be able to send
their olive recipes to enter in the contest. Three
winners will be chosen at the end of the contest. The
first prize will be a trip for two to Spain. The second
and third place winners will get baskets full of
Spanish food.

Recipes traditionally placed by sponsors in the Recipe
Collection magazine will be featured again this year.
Two recipes using Spanish green and black olives will
be published in the November issue of the magazine,

along with a full-page advertisement.
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McnaHCKune onnBKU

UNESCO will take
the Mediterranean diet into their custody.
It has been called
“non-material global cultural heritage”.

The widely popular Mediterranean diet will be
granted the status of “ UNESCO non-material
global cultural heritage”. The final resolution on
this matter will be passed in November.

The Mediterranean diet includes different types of
pasta (made from
tomatoes, sweet and hot pepper, fish, sea food,

low-calorie durum wheat),
onions, oregano, lettuce, olives, and olive oil.
Specialists assure that high-fibre and low-fat diets
help to lengthen the life span and reduce the risk
of oncology and cardiovascular diseases. Source:

Newsru.com

TeHAEHUMN HA MUPOBOM U POCCUUCKOM PbIHKAX ONINBOK — npoaonxenne

Mo paHHbIM FAOSTAT, B TeuyeHme 2000-2008rr.
NpoOun3BOACTBO OJIMBOK B MUpPEe YBeNNUYMNOCb Ha 16% C
15,6M/1H. TOHH A0 18,1MAH. TOHH. O6beM MUPOBOTO
npou3BoAcTBa onmBkosoro macna B 2008r. poctur
nouYTn 2,9MNH. TOHH, 4TO Ha 15% Bbiwe, yem B 2000r.
Mo oueHkaM MUHUCTEPCTBA CENBCKONO XO3AUCTBA
CLUA (USDA) n MexayHapoAHOro coBeTta no o/iuBkaM
(I0C) B 2009r. 3Ta umdpa ocTasacb NpexHewh, M B
2010 Takke He  OXMBaeTca  CyWeCTBEHHbIX
N3MeHEeHUN.

Obwmn obbem 3kcnopTa 0MBOK cocTasnseT 880 ThiC.
TOHH, Npu 3TOM McnaHua >3KCnopTupyeT TpeTb OT
BCEX MMPOBbLIX MOCTABOK OJIMBOK, HAa BTOPOM MecTe
HaxoauTtca Ermner — Ha ero gontwo npuxogutca 13%
obwemmpoBoro 3kcnopTta. [peunms u  ApreHTuHa
Haxo4ATCA COOTBETCTBEHHO Ha TPeTbeM WU YeTBepTOM
mecTax, akcnopTupysa 11% un 8%.

Poccus Bxoaut B naTepky Beaywnmx PbIHKOB-

OHa
3aHMMaeT NAToe MecTo No ob6beMaM MMMOPTA O/IMBOK

MMMNOpPTEPOB WUCMNAHCKUX OJZIMBOK U MaAC/INH.

U MacauH u3 icnaHum — Ha ee A0/110 NpuxoanTca 7%
BCeX MOCTaBOK 3TOro npoaykta us McnaHuu. Mepsoe
MeCTO M YeTBepTb MOCTAaBOK npuxoamtca Ha CLIA,
BTOpOe MecTo 3aHuMaeT WUtanua - B 3Ty CTpaHy
McnaHusa noctasnset okono 10% ONMBOK M MAC/IUH,
TpeTbe N YeTBePTOE MECTO MPUXOAUTCA Ha dpaHLMIO
n TepmaHuilo C ponel noctaBok 9% un 7%
COOTBETCTBEHHO.

Mo paHHbIM ASEMESA, B 2009 rogy Wcnanwma
nocTaBMaa Ha POCCUNCKUI PbIHOK 17,024 TOHHBGI

O/IMBOK M MACAMH B CyXOM Bece. IJTO Huxke
nokasaTens npeabigywero roga, koraa obbem
noctaBok coctasun 19,660 TOHH, oOJAHaKO, noO

MHEHUIO 3KCMEepPTOB, POCCUNCKMIA pPbIHOK obnapaet
60/1bWMM MOTEHLMANOM.

TOPrOBO-3KOHOMUYECKWM OTAEN
MOCONLCTBO WCMAHWM B POCCUCKOW ®EAEPALIMK
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McnaHcKkue onnBku
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International and Russian Olive Market Trends - continuation

According to FAOSTAT, from 2000 to 2008 the
world olive production grew by 16% from 15.6
million tons to 18.1 million tons. The world olive
oil production reached almost 2.9 million tons in
2008, a 15% increase compared with 2000. As
estimated by the U.S. Department of Agriculture
(USDA) and the International Olive Council (I0C), in
2009 this figure remained unchanged, while in
2010 no substantial developments are expected
either.

Olive exports total 880,000 tons with Spain
accounting for a third part of the world olive
deliveries and Egypt being the world’s second
largest exporter with a 13% share. Greece and
Argentina rank third and fourth exporting 11% and
8% correspondingly.

Russia, one of the top five import markets for

green and black olives produced
consumes 7% of Spanish exports.

in Spain,

The United States is the number one importer taking
a quarter of the total deliveries, Italy is the runner-
up (some 10% of Spanish green and black olive
exports), while France and Germany hold the third
and fourth positions accounting for 9% and 7%
correspondingly.

According to ASEMESA, in 2009 Spain delivered to
the Russian market 17,024 tons of green and black
olives in terms of drained weight, a decrease
compared to 19,660 tons in the previous year.
However, experts believe that the Russian market
holds much promise.

Cpenn3eMHOMOPCKYIO AueTy BO3bMeT nog oxpaHy KOHECKO
Ee Ha3Bann «HeMaTepuaibHbIM MUPOBBIM KY/IbTYPHbIM Hacneanems

CyneprionynipHad CpeAn3eMHOMOPCKAaA AMNETA CKOPO [MOJYYUT CTaTyC «HEMATEPUA/IbHOIO MUPOBOIO
Ky/IbTypHOro Hacneamns FOHECKO», okoHYaTe/lbHOEe pelieHue o [aHHOMY BOMPoOCy 6yAeT MpuHATO B

HoA6pe.

CpeﬂM.?eMHOMOpCKa}? Anera COCToOUT U3 Pa3HbIX BUAOB [1aCThbl n3 MaﬂOKaﬂOpMﬁHle XECTKUX COPTOB
ﬂLUEHMleI), TOMAaToB, dJ1adKoro v ocTporo rnepua, pbl6bl, MOPETNPOAYKTOB, YeCHOKA, OoperaHo, JIMCTOBbIX

CazaTtoB, MAac/vH, O/INBOK U OJIMBKOBOro macsia. Crneumananctsl yBEpPAT. ANETA C BbICOKUM COAEPKAHNEM
K/IeTYATKN U HU3KUM COLAEPKAHUEM XKUPOB, YBEINYNBAET MPOLAOJIKUTETILHOCTb XU3HU U CHUXAET PUCK
oHKoJ/IOrnmn 1 bosiezHeu cepaua u cocyaos. MctoyHuk: Newsru.com

TOPrOBO-3KOHOMUYECKWM OTAEN

NOCONLCTBO MUCMAHUM B POCCUICKOW ®EQEPALMN

TOPIOBOE NPEACTABUTENLCTBO
AHJANY3CKOO PETVOHA




